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What’s the Big Idea?
Landscaping. It’s what takes yards from an outdoor space to an outdoor living
space. It’s what brings the outdoors in. It’s what makes you want to read, cook,
eat, and live outside. Landscaping enriches homes, communities, and lives.
That’s why it is so important to communicate to your clients why the services you
provide matter. At Brentwood Landscapes, you provide landscape design, landscape maintenance, irrigation, outdoor lighting, hardscapes and water features,
and commercial services. But Brentwood Landscapes does not simply make the
grass greener – you improve peoples’ ways of life. Your goal is to craft functional
and aesthetically pleasing outdoor living spaces.
This rebrand goes beyond a new logo. The goal is to re-identify and reposition
Brentwood Landscapes in a way that will win over skeptics, connect to clients, and
inspire change. On your website, you state that, “the key to creating any beautiful
landscape is its initial design. Landscape design is a visual art that relies on the
principles of balance, scale, variety, symmetry, and repetition.” The same is true of
a great brand design!
Your clients decide what is relevant – not just based on the information they
are given, but also on the way the information is presented. That is why it is so
important to brand yourself in a way that will make them see you as more than a
company that provides lawn services. The designs I created for you will set Brentwood Landscapes a tier above the competition by giving your company a cohesive
look, a clearer purpose, and a stronger identity.
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Logo & logotype
Purpose
The Big Idea of this rebrand is to remind clients, and suggest to future clients, that
Brentwood Landscapes is a professional and experienced company with modern
designs. This can be effectively communicated through a modern logo.

Audience
The audience of your logo is current and potential clients. Most audience members are not familiar with landscaping beyond mowing the lawn. For current clients, the logo should remind them of why they pay for your services – to achieve
beautiful, livable outdoor spaces. For potential clients, the logo should make
them think Brentwood Landscapes is a modern company that will not just get the
job done, but get the job done well.

Circumstance
The old logo was outdated and did not convey the idea that Brentwood Landscapes provides modern designs. The new logo will be a much better representation of your company and will help clients associate Brentwood Landscapes with
up-to-date services and designs.
I created two logos to be used in different circumstances. The first is smaller and
can be used in situations when the larger logo is too big for the document. The
second is for larger documents, such as website banners, envelopes, and letterheads. Both logos use the same fonts and incorporate a vine accent.
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Media and Methods
The new logos are used on every piece of this rebrand. The logo is what will set
Brentwood Landscapes a tier above the competition by giving the company a
cohesive look, a clearer purpose, and a stronger identity.

Strategy
The first logo is very simple. I used a bold, handwritten font that suggests Brentwood Landscapes is a contemporary company. The vine helps link the logo to
nature in a non-cliche way. Many landscaping companies have trees as their logo,
so this text logo with a vine accent will help your company stand out from the
competition. The “B,” which stands for “Brentwood,” is the main focus. The overall
look is minimalist and classic.
The second logo is mostly text with a vine accent. The text is the same as the one
used in the first logo. The vines are also similar to the ones used in the first logo
but are flatted out to fit the length of the design. The logo can be black and white
or placed over any of the colors from the rebrand color palette for a more creative
look.

Logo #1
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Est. 1999

Brentwood
Landscapes

Logo #2
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Business Card
Purpose
The business cards I designed remind clients, and suggests to future clients, that
landscaping enriches homes, communities, and lives and give your company a
clean, contemporary feeling.

Audience
The audience of these business cards is clients and potential clients.
For current clients, these cards will remind them why they pay for your services
to achieve beautiful, well-designed outdoor spaces. These cards are designed to
make potential clients view Brentwood Landscapes as a modern and mature company. Anytime you meet an individual who is looking for the services you provide,
all you have to do is hand them a business card. The designs will help you stand
out from the competition.

Circumstance
Every business needs a well-designed business card that accurately portrays the
company’s values and characteristics. I designed two cards to match the rest of
the rebrand. They each incorporate one of the logos and use the same fonts used
throughout the design.

Media and Methods
Business cards are meant to be physical objects that are given out, exchanged, or
left on desks. Making sure you and your team always have business cards on their
person will help increase outreach and promote Brentwood Landscapes throughout Middle Tennessee.

Strategy
The main focus of this business card is the logo, which invokes images of serene,
aesthetically pleasing landscaping. The first card is black and white, which gives
the company a classy feeling. The second uses colors from the rebrand color palette and gives the company a more lively feeling. The colors can be switched out
depending on the season, the person, and so on.
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Stephen Garrett
steve@brentwood-landscapes.com
Inspiring places, inspiring people

brentwood-landscapes.com

615.566.0777

Business Card #1, front and back
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Stephen Garrett
steve@brentwood-landscapes.com
Inspiring places, inspiring people

brentwood-landscapes.com

615.566.0777

Business Card #2, front and back
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Flyer
Purpose
The purpose of this flyer is to communicate to potential clients that Brentwood
Landscapes is a mature company with modern designs.

Audience
The audience of this flyer is mainly potential clients who have never heard of
Brentwood Landscapes.

Circumstance
A well-designed flyer will promote good first impressions with potential clients. It
is important for your company to have well-designed flyers that accurately portrays the company’s values and characteristics. I designed this flyer to match the
rest of the rebrand. It incorporates the first logo and uses the same fonts found
throughout the design.

Media and Methods
This flyer can be used both in print format and online, but it is most effective in
print. Print flyers can be mailed to potential clients, left on community message
boards, and handed out at conventions. Electronic flyers can be emailed to neighborhood mailing lists,or just to potential clients seeking more information about
your services. This flyer contributes to the overall look and feel of your company.

Strategy
I designed this flyer to be black and white so it would be relatively inexpensive to
print. The black and white also gives the piece a classy-yet-modern feel. I incorporated the fonts used throughout the rest of the rebrand to keep the design
cohesive. The flyer is two-sided, with the first side being attractive enough for
potential clients to hang on their fridge.
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Side 1

Brentwood
Landscapes

Brentwood Landscapes’ blueprint for great landscapes – creative
design, quality installation, and continuing maintenance – is based on
years of experience and success with residential and commercial
properties across Middle Tennessee.

Lawn and Landscape Maintenance, Lawn Renovation, Plant
Care, Landscape Design

Irrigation Installation and Maintenance

Walls, Retaining Walls, Patios, Walks, Driveways,
Arbors, Fences, Outdoor Fireplaces, Water Features

Side 2
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Letterhead & Envelope
Purpose
The purpose of this letterhead and envelope is to enhance communication with
your current clients.

Audience
The audience of this letterhead and envelope is current clients. Most audience
members will receive bills and other mail via this piece.

Circumstance
A well-designed letterhead and envelope will help further tie your company’s
brand together. Every piece of communication with your clients should match. I
designed these elements to coordinate with the rest of the rebrand. They incorporate the logo and uses the same fonts used throughout the design.

Media and Methods
These two elements will be used in print-form only. Any mail correspondence you
send to your clients will use these two items. Bills, print newsletters, and promotional flyers can be sent in the envelopes. Announcements, seasonal letters, and
other types of correspondence can be typed out onto the stationary. Overall,
these two elements give the company a cohesive look, a clearer purpose, and a
stronger identity.

Strategy
I used the color palette and fonts that I incorporated throughout the rebrand.
The font simple, modern, and non-distracting. The colors can be switched out to
change the feel of the element. The darker green suggests a calm and soothing
feel; the orangey-red suggests a lively and creative feel. There are many possibilities you could explore with this simple envelope and letterhead.
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115 Penn Warren Dr
Suite 300
Brentwood, TN 37027

Stephen Garrett
steve@brentwood-landscapes.com
615.566.0777
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Website
Purpose
The new web theme I designed gives your company a clean, contemporary feeling
that will improve company image and be a good first impression to potential
clients.

Audience
Your website is mainly designed with potential clients in mind. The website should
make them think Brentwood Landscapes is a modern company who stays up-todate with modern designs.

Circumstance
It is important for your company to have a well-designed webpage that accurately portrays the company’s values and characteristics. I designed your website to
match the rest of the rebrand. It incorporates the logo and uses the same fonts
that I used throughout the design.

Media and Methods
Your website is, of course, purely for online promotion. However, your website
address will be included on many print pieces of the rebrand. The address will
appear on business cards, flyers, and letterheads. Your social media sites will also
help promote your website. You can post updates on your social media platforms
to drive webpage traffic. The new website design gives the company a cohesive
look, a clearer purpose, and a stronger identity.
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Strategy
Since I could not physically redesign the website, I designed small elements instead. I created a banner, a color palette, social media icons, navigation bars, and
chose fonts. Overall, the design is sleek and modern, but it still focuses on nature.
The vine in the logo gives the site an airy, summery feel, and the greens in the
color palette further connect the webpage to the outdoors. I chose to make your
website’s background white because light colors suggest fresh, contemporary designs. If your site is modern, then potential clients will think your services are, too.
The banner consists entirely of the new logo, since this is the thing visitors will see
first. Because the logo is simple, you could choose any of the darker colors from
the color palette to change the feel of the website. The darker green suggests a
calm and soothing feel; the orangey-red suggests a lively and creative feel. Or
the logo could be changed to white and added to a picture of a recent landscaping project. There are many possibilities you could explore with this simple logo
banner.
The color palette breaks from the traditional, all-green color palette by using two
warmer tones. The orangey-red colors help brighten the webpage to distinguish
it from other landscaping websites.
I made the social media icons the darker, orangey-red color to help them stand
out on the webpage, but you could pick any color from the palette depending on
how prominently you want the icons to stand out. The navigation bars are simple
but easy to read and will help improve navigation on your site.
Both of the fonts I chose were modern and handwritten, which helps create a
personal-yet-contemporary feel for the webpage. The print font was the one used
in the logo and helps tie the webpage and the logo together. The script font is a
quirky way to break away from cliché landscaping website fonts.
I included several pictures and patterns that follow your color palette in my redesign. I thought they would help guide your imagination in trying to visualize the
ideas I am suggesting. They are not images you would include on your webpage.
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Conclusion
As you have seen, great design is like great landscaping. Balance, scale, variety,
symmetry, repetition – these are all crucial to creating something that will impact
people’s lives. I have tried to incorporate all these variables into this rebrand so
Brentwood Landscapes can continue impacting lives.
As I said in the beginning, your clients decide what is relevant, and not just based
on the information they are given. The way information is presented has a huge
effect on your clients’ decisions. That is why it is so important to brand yourself
in a way that will make them see you as more than a company that provides lawn
services.
With the clean, modern, and minimalist designs I created, Brentwood Landscapes
will automatically be a tier above the local competition. Potential clients will view
Brentwood Landscapes in a positive light, thereby increasing sales, spreading
your reputation, and further integrating your company into the Middle Tennessee
community.
Thank you,

Elizabeth Garrett
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